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​
Ask good questions; deliver better results.
Media relations for professionals
· Be intentional … 

· have a plan and carry it out.
· a media relations plan needs to focus on getting your news items distributed  regularly to carefully selected target publications:
· provide comment on issues of the day;
· share your success stories;
· be available for background interviews on complex issues;
· write articles and opinion pieces for possible placement in target publications;
· build respectful relationships with editors and writers.
· Build profile … 

· Start by selecting a handful of spokespersons for your organization. Additional spokespersons can be added over time. 
· These spokespersons agree to take on this role because they understand the importance of media exposure. 
· These spokespersons are committed to working with media, i.e. they will make time available to do media interviews promptly when requested to do so; they will review articles for placement; they will be on the look-out for good story ideas
· These individuals enjoy the idea of working with media. 

· Be “newsworthy” …

·  Carefully target publications to ensure your news is indeed relevant and timely for the audiences these publications try to reach.
· Make a long-term commitment and set realistic goals… 

· Everybody likes to be in the National Post or the Globe and Mail. However, a carefully targeted article in a key trade publication may be better for business development.
· Multiple articles in a key trade magazine your clients read may be more beneficial than a big spread in a glossy magazine.
· Don’t promise to deliver regular columns or articles if it is impossible to deliver the material when business picks up steam. 
· Media need reliable sources who offer newsworthy and intelligent, honest information. Be such a source and, eventually, media will start calling you. 
