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Question: 
How do we select the most appropriate spokesperson for our media opportunity?
Answer: 

Depending on the issue at hand, the Managing Partner (or a senior Partner on a file) may not necessarily need to be spokespersons for the firm.
Firms may spend a lot of resources to prepare for media interviews while often giving minimal thought to selecting a spokesperson. That’s a bit like preparing a political campaign for an unknown candidate. 

Here are several rules of thumb to consider when selecting a media spokesperson for your organization.   
· Some Senior Partners and CEOs prefer to stay out of the spotlight. One can be a highly respected leader and still never feel truly comfortable on the media podium. It can be helpful to acknowledge that a CEO or senior partner prefers to delegate the spokesperson role. Why not organize an informal meeting to discuss this issue? Everybody benefits when an organization appoints a knowledgeable colleague who enjoys the podium. This person needs full support from senior managers in his or her role as a public spokesperson.  
· Successful spokespersons make a commitment to being available on short notice. In many firms, client work needs to take precedence – always. Nevertheless, when media comes knocking, a spokesperson needs to be able to make the time to respond consistently within hours. If that is not possible due to travel schedules and other commitments, your organization will likely miss excellent opportunities for media exposure.  
· Some professionals are considered more credible than others.
Edelman, an international PR firm, conducts an annual study to ask individuals around the world whom they feel are the most credible spokespersons when “forming an opinion about an organization.” 
In 2006, the Edelman study showed that PR persons came in second from the bottom in gaining public trust around the world. That is just ahead of entertainers and athletes. (Of course, these stats aren’t exactly ego boosters for yours truly.) This may be something to keep in mind when selecting a credible spokesperson for one’s organization. Communications staff can provide helpful media relations support, but may not necessarily be the best spokespersons for one’s organization. 
· Some spokespersons enjoy a “trust premium.” Doctors, professors, and accountants score high in the credibility department. Canadians are more likely to respect the opinion of lawyers than Americans, says the 2006 Edelman study. (Only 21% of American respondents to the survey felt confident about the credibility of company information received from lawyers while 33% of Canadians trusted lawyers would provide credible information.)  NGO representatives in the study placed ‘trust scores’ between accountants and lawyers. Canadian NGO reps scored lower than peers in America or Europe. 
Media training can help spokespersons get ready for key opportunities. Excellent specialists are available to provide such training on an as-needed basis. I would be happy to put you in touch with individuals I have worked with and trust to do an excellent job. 

In case you are wondering if it is worthwhile in the first place to talk to media, recent studies show that so-called traditional media such as newspapers, mainstream TV and business magazines are still among the most trusted sources of information around the world. 

Resource: 2008 Edelman Trust Barometer

http://www.edelman.co.uk/trustbarometer/files/trust-barometer-key-findings.pdf
 
How to Submit a PR question …

Do you have a PR question you would like me to try to answer or research? Please contact me at NandyHeule@HeuleCommunications.com or 905.451-0043.
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You received this email because I trust you will find this information helpful. Heule Communications provides public relations services to public accounting firms and mid-sized law practices. I plan to distribute future issues of PR Tips for Professionals about eight times a year. You can click "SafeUnsubscribe" at any time to stop receiving PR tips. 
Please feel free to forward this email to colleagues and associates. They can also subscribe at www.heulecommunications.com to be added to my mailing list. 
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