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Question: 
How do I obtain media coverage when I don’t have the time or desire to write articles and provide ‘thought-leadership’? 
Answer: 

Let others do the writing for you by getting quoted by news reporters, free lance writers, and other journalists. 
Gurus galore tell professionals to establish their reputations by hugging the nearest podium to provide thought-leadership and getting published in print and on-line. Not a bad idea, but many professionals run into three problems. 
First, writing articles and delivering talks is a lot of work. Second, it is even more work to be truly innovative and add original insight into a debate. Third, many loath the idea of writing and delivering talks.
An occasional ‘white paper’ on a topic that is top-of-mind for clients can be a powerful tool to establish a firm’s reputation. Such a paper could well be a collaborative effort between different subject-matter experts and a professional writer. It may generate feedback and on-going discussion that can provide content for articles, talks, blogs or even news releases and media coverage. 

If time is scarce, however, professionals can also focus on establishing themselves as reliable and quotable sources for media. Most, if not all, journalists are generalists who cover a very wide range of subjects and organizations. They will always and forever need to talk to knowledgeable experts who can help them understand what is happening in the world today. Media work on tight deadline and often scramble around to find a spokesperson. You could be that spokesperson. 

Sources, a widely-used directory for media, lists only one mid-sized accounting firm under the topic ‘tax credits.’ The topic ‘governance issues’ lists only one large accounting firm. Consider adding your firm’s name to relevant topics. 

A firm’s on-line newsroom can list subject-matter experts and the type of topics they can discuss with journalists. Most reporters now visit the Web to find sources for their stories. Often, it’s their first research stop.

When daily newspapers and broadcasters are covering a topic that is clearly your subject matter, don’t hesitate to send news reporter working on the stories an email with your insight or comment. Consider contacting trade publications or weekly news magazines that may be covering the topic later. Get quoted and let others do the writing for you.  
Resources: Directory for expert contacts and media spokespersons
www.sources.com – a directory that is used by journalists to find spokespersons. 
Contact Heule Communications for some articles on setting up on-line newsrooms. 
 
How to Submit a PR question …

Do you have a PR question you would like me to try to answer or research? Please contact me at NandyHeule@HeuleCommunications.com or 905.451-0043.
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You are receiving this email because our professional paths have crossed in the past few years. I plan to distribute future issues of PR Tips for Professionals about eight times a year. You can click "SafeUnsubscribe" at any time to stop receiving PR tips. 
Please feel free to forward this email to colleagues and associates. They can also subscribe at www.heulecommunications.com to be added to my mailing list. 
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